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Net One Click, founded in 2007, provides full service outsourced marketing services to small to midsize medical 
practices. Our Platform Marketing System focuses on strategic development of core assets that provide our clients 
with a unique competitive advantage to develop, engage, and acquire patients for life. We have developed a 
unique and proprietary system called Patient Promoter for generating 5-star reviews for medical practices as well 
as a low-cost website design hosting experience that delivers high quality websites for medical practices.

WHY CHOOSE US
The difference between success and failure. One Click.
• More than 23 years of internet marketing experience at 

your disposal.
• Increased patient engagement on the most popular social 

media platforms.
• Competitive properties optimized for local search. We 

help patients find your practice.
• Identify and track performance through key performance 

indicators.
• Strategic and integrated marketing system to improve 

practice reputation and build patient networks.
• You get more time to focus on your practice.

OUR PRESIDENT
Kris Kiler
Kris is the president of Net One Click. Kris’ 
passion for Internet marketing began in 1996 
when he started using the Internet to market 
products and services. Kris works directly 
with all of Net One Click’s clients to craft a 
plan that is unique to their business, industry, 
and budget. He is the author of Ready, Aim, 
Capture!: The Secret to Successful Internet 
Marketing, Optimize Your Web Platform: A 
Small Business Guide to Internet Marketing 
Automation and coauthor of Creating Multiple 
Streams of Income with Information Products: 
Turning Your Ideas Into Assets.

WHO WE ARE
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WHAT WE DO
MARKETING MANAGEMENT
Net One Click becomes your outsourced marketing department. We’ll 
act like the virtual VP of marketing for your practice and leverage our 
more than twenty years of marketing experience to design and execute 
a marketing strategy that will get results.  Net One Click approaches 
each engagement with our clients as if we are business partners. 
We’ll take time to understand what makes your practice different from 
everyone else so we can use that special quality to develop a unique 
value proposition. We make it easier for patients to understand and 
engage your practice, provide them with the necessary tools to refer you 
to their friends and family, and position you as a leader in your market. 

WEBSITE DESIGN / HOSTING
Managing your website is critical to success on the Internet. Making 
sure your practice website is competitive and represents the 
reputation you are working to cultivate is an essential component of 
any successful marketing system. Your website is your most powerful 
marketing tool. We have developed hundreds of websites that are 
custom branded, optimized for search, and ready for business. We 
build websites to produce results.  Your practice website should 
position you as a leader in your market, make it simple for people to 
learn about your services, provide tools to take the necessary action to 
make an appointment, and integrate with your other marketing efforts.

REPUTATION MANAGEMENT
A recent study concluded that “providers underestimate the degree 
to which the patient experience fails to meet consumer expectations.” 
This disconnect between provider and patient creates a lack of 
urgency on the providers part to fix any problems that may exist. 
Managing your reputation is more than providing great service to 
your patients. It is often that a patient’s unsatisfactory experience is out 
of your hands. From the time they begin their search for a provider 
(your practice reviews) to booking an appointment (your website) to 
checking-in and out of the practice, there are many touchpoints you 
need to focus on to maintain the integrity of your reputation and the 
growth of your practice.
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MARKETING MANAGEMENT
STRATEGIC MARKETING SYSTEM
It’s easy to think you can co-exist in a market with other competitors. You don’t want them to fail. At the same time, 
you founded your practice to build something. In order to survive you need to competently market and advertise 
your healthcare services. It’s not likely that you have twenty plus years of experience marketing a business so it’s easy 
to follow the latest shiny object and think you’re producing results. SEO, Google Adwords, new website, branding 
packages, print advertising or mailings are some of these shiny objects. They are all valuable as components of a 
strategic marketing system but on their own they can appear to work but have a very limited effect.

Marketing as Design
Over the years, we have developed a strategic marketing system we call Platform Marketing System™ 
Our approach is an integrated group of marketing activities that are customized to your practice’s 
unique needs and work together as a functional system to produce desired results. The Platform 
Marketing System™ can be scaled for use with a small one doctor office to a multi-location practice.

Marketing as Business Utility
Ultimately, marketing is only useful to any business if the activities produce desired results. We 
align realistic expectations with your desired results and budget. We function as your marketing 
department and focus on key performance indicators that strengthen your position in your local 
market, enhance your reputation and grow your patient base.

Marketing as Partnership
Our marketing solution is designed to be an extension of your practice. We want to help you build 
your practice. That means our ideas are your ideas. Our effort is on behalf of you. Sometimes that 
means having difficult conversations about budget constraints and sometimes it means investing part 
of our fee into advertising, even if it isn’t in the contract.

Our marketing management service provides your practice with ongoing marketing support. This is not a “create-it-
once-and-done” situation. We’re your partner as long as you see the value in our service offering that delivers new 
patients and marketing opportunities for your practice.

The key to achieving success with our partnership is to keep an open line of communication between our two 
companies. That’s why we schedule monthly consultation calls to discuss our key performance indicators, to make 
sure that follow up marketing efforts are going as planned. Through these ongoing conversations, we can learn what’s 
working and adapt  and optimize the program as necessary. In order for our partnership be successful, we need to 
work together effectively. Communication is crucial. We share all of our experience with you so we can develop a 
marketing program that works for your practice. We also need to leverage all of the experience that you have and 
analyze what has worked for you in the past.

Marketing is not magic. The analysis and interpretation of marketing data is another crucial component of success. 
When you know what marketing activities are working and which ones aren’t, you can prioritize resources. When there 
is no analysis of the marketing data, practice’s waste time and money on markeing that doesn’t generate results. Net 
One Click measures the results of our marketing activities through the identification of key performance indicators 
and we are prepared to make changes based on those results. We remain open to change for the better and let the 
numbers guide our decisions.
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OVERVIEW OF STRATEGY
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Marketing is not built on hope. Our Platform Marketing System™ is an integrated process that reflects an 
ongoing effort to produce measurable business results.  The key to achieving success is in the analysis and 
interpretation of marketing data. When you know what marketing methods are working and which ones aren’t, 
you know where to focus your efforts. When there is no analysis of the marketing data, businesses waste time and 
money on marketing that doesn’t generate results. Net One Click measures the results of our marketing efforts 
through key performance indicators and is prepared to make changes based on those results. We will remain 
open to change for the better and let numbers outweigh opinions.
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MARKETING STRATEGY
Position Your Practice for Success

• Build your patient audience profiles
• Map the ideal-patient experience
• Review current assets
• Develop strategy and project plan

DIRECT COMMUNICATIONS
Execute Campaign-based Outbound Marketing
• Utilize pay-per-click ads
• Conduct email marketing
• Targeted social posts
• Initiate interactions through content funnel

CONTENT DEVELOPMENT
Frame Your Practice Message

• Identify key topics
• Build editorial calendar
• Create patient-centric assets
• Select distribution channels

PROGRAM REPORTING
Utilize Analytics to Monitor Progress

• Conduct regular consultation calls
• Review Key Performance Indicators
• Review campaign progress
• Make decisions

ENGAGE PATIENT NETWORKS
Develop Inbound Marketing Channels

• Identify social networks
• Optimize website content
• Build practice profiles
• Distribute unique content

PLATFORM OPTIMIZATION
Adapt Marketing Tactics as Necessary

• Action planning and idea generation
• Problem solving using reporting information
• Adapt strategy when necessary
• Communicate plans with contributors
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TARGETING PATIENTS: 
THE FOUNDATION OF A STRATEGIC MEDICAL MARKETING SYSTEM
In order to build a competent strategic medical marketing plan it is best to start with identifying your patient categories. 
You have many different patient categories important to your practice. It is helpful to take your patient data and begin 
to segment your patients into “audiences”, or sub-categories, so you can better communicate your practice value and 
brand message. These Patient Audiences will help you target and create relevant content for their specific profile.

Creating Your Patient Audience Profiles
Who is most likely going to be attracted to your practice brand, service message or offer? You may operate within a city of 
hundreds of thousands of people with a high level of competing practices. The city is your market but your practice has 
a unique opportunity to attract a specific type of patient. Those patients have friends and family like them and are more 
likely to refer to your practice if you fit into their category. Focusing and defining your patient audiences doesn’t prevent 
you from having patients outside of those categories. It simply helps you use your marketing resources effectively.

When defining your Patient Audiences, your job is to identify the characteristics that your largest and most profitable 
patient groups fit into. These Patient Audiences will be defined by both demographic and psychographic characteristics.

DEMOGRAPHIC CHARACTERISTICS
Demographic characteristics include categories such as race, age, gender, income, regional location, employment 
status, education level and so on.

• Age range: What age groups do you target patients fit in? Can you tap into generational messages or issues?
• Location: How many miles outside your practice location do you want to target? 10 miles? 25 miles?
• Married: Are your patients married or single?
• Ethnicity: Is ethnicity an important factor for your segmentation?
• Nationality: Is nationality an important factor for your segmentation?
• Gender: Is gender an important factor for your segmentation?
• Religion: Is religion an important factor for your segmentation?
• Income: Will individuals in a certain income bracket be more likely to choose your practice? If so, what income 

bracket is appropriate for target patient segments?
• Education: Does education play a role in your segmentation? Do your target patients have a college degree 

or higher?
• Language: Do your patients speak a foreign language?

PSYCHOGRAPHIC CHARACTERISTICS
Psychographic characteristics relate to the personality characteristics such as personality, personal values, 
interests, activities, opinions, attitudes, and lifestyle.

• What are your patients core values? What motivates them personally?
• What are your patients interested in? Do they have hobbies? Are they affiliated or have memberships for an interest?
• Are there particular belief systems important to your patients? What concerns do they have? Example: An 

ObGyn might want to target patients interested in natural birth or breastfeeding.
• How do your patients live their lives?
• What challenges are your patients trying to overcome?
• What daily activities do your patients enjoy?
• How do patients feel about certain topics? Example: A functional medicine practice might want to target 

people interested in a plant-based diet or natural approach to living.
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Developing Content for Your Audiences
After you have segmented your patients into categories. Ask yourself:

• What topics might interest patients? What issues would they like to know more about?
• How can you provide them more content about these topics?
• What is the best way to deliver this type of content? (blog, email, phone app, software tool, print mailing)
• What resources will you need to generate this content? (budget, internal experts, hired consultants)
• What resources will you need to deliver this content? (expert help, website, developers)
• How can you measure the impact of this content on the practice? (new patient numbers, website traffic, social 

analytics)
 
Jumping into marketing without consideration of your patient profile can be wasteful. The patient journey begins 
with your communication with the patient.  Whether it is through your marketing campaigns, medical practice 
website, over the phone or when they check-in. When patients truly connect with their healthcare providers they 
often rave about their experience. This starts with identifying who will most be attracted to your practice. When 
you create engaging healthcare marketing and advertising, you draw a patient into your office. When you create 
a connection with your patient, you enhance their journey. Combining these two elements is a powerful force in 
building your brand and growing a successful medical practice.
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BUILDING PATIENT NETWORKS 
WITH FACEBOOK
Facebook is an incredible tool to support engagement with your current patients as well as to target outlying and 
untapped high-potential population segments unfamiliar with your practice. When we approach Facebook as a tool to 
engage current patients and generate interest with potential patients we look at three groups of ‘networks.’

CORE NETWORK
These are people who have already ‘liked’ your Facebook page. They already know your business and have liked 
your page. These people are more likely to see your organic posts in their newsfeed because they have shown 
interest in your practice by ‘liking’ your Facebook page. The challenge with relying soley on this network (simply 
posting to your page and hoping people see it) is that if your page is constantly getting low engagement on your 
published posts these posts are less likely to be seen in your Core Network’s newsfeed and you are missing out 
on huge numbers of people in the Targeted Network.

DEVELOPING NETWORK
These are people who are friends/family of our Core Network. When someone interacts with a post (likes, 
comments or shares a post) this tells Facebook that this post is more important than other posts and it will add 
this post to the newsfeed of certain friends/family of the person that interacted with the post. This network can be 
likened to a referral source as the friends/family of your Core Network are more likely to consider your practice, if 
interested, because their friend/family has already liked your page.

TARGETED NETWORK
These are people who have never heard of you. We reach this group with sponsored posts and other tools in the 
Facebook Ads. Blog posts on your website are invaluable tools for this group as they allow us to push out specific 
content that our Patient Audience’s will be interested in.
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SERVICE OVERVIEW
MARKETING MANAGEMENT
We take an active role and hold ourselves accountable for making sure your
marketing strategy is conducted so you achieve the desired results. We will conduct 
monthly review calls to discuss your performance and examine your analytics and 
suggest any necessary changes based on the results.

Strategic Marketing Management
• Review brand position/identity design for opportunities for improvement.
• Review content assets and develop content development plan.
• Review current/past analytics (if available) to determine benchmarks for performance indicators.
• Define Patient Audience Profiles based on demographic/psychographic characteristics necessary for ongoing 

decision making.
• Audit all online properties for traffic and conversion optimization.
• Conduct a competitive analyis to identify opportunities for differentiation.
• Collaborate with stakeholders to develop budget plans that will achieve objectives of program.
• Personal one-on-one consultation via monthly phone calls.
• Monthly report review of key performance indicators.
• Ongoing action planning, problem solving, and idea generation related to the development and growth of 

the practice’s patient network.

Content Development
• Identify key topics that will connect with our targeted Patient Audience Profiles
• Build editorial calendar for project plan.
• Develop social media strategy for posting at relevant interval and time.
• Custom SEO Content: Develop professionally written custom content for your website optimized for search 

engines [Programs are limited to one piece of content per month. Extra costs may apply for additional 
content].

• Press Release development: Spread the word about your practice and build backlinks for a competitive 
website [Programs are limited to two press releases per year. Extra costs may apply for additional releases].

• Collaborative Content Development; Working with practice providers to develop educational content for 
patients if needed.

Engaging Patient Networks / Inbound Marketing
• Search engine marketing through organic channels including local and mobile.
• NAP audit to ensure consistency for name, address, and phone number across the internet.
• Directory submission to search engines.
• Google business page optimization for local searches.
• Social media marketing with weekly posts on Facebook, Instagram and/or Twitter
• Facebook, Instagram & Twitter Page Set Up
• Professionally Designed Profile Images; Optimal for consistent branding

60% of patients will choose one provider over another because of 
a stronger online presence and a stronger online reputation.

– Trends 2018 Doctor.com“ “
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• Optimized Practice Descriptions with Backlinks
• Integrate linked icons with website to give patients easy access to profiles.
• Integrated Outreach Tools  Blog platform & e-cards
• Access to Insights for Facebook  Monitoring/real-time interaction
• Local Directory Submissions  increase your backlink profile

Direct Communication Program / Outbound Marketing
• Google AdWords: Pay-Per-Click (PPC) Advertising Management: Fast acting with flexible budget plans.
• Facebook Advertising Management: Low investment community engagement designed to increase patient reach.
• Conversion rate optimization for ad campaigns.
• Targeted keyword research that potential patients are using to search for your practice.
• Develop campaigns appropriate for advertising platform that target our Patient Audience Profiles.
• Dynamic display ads that support campaigns, showcase your practice and entice users to click through to 

your website.
• Specialized and custom landing pages to improve conversion of advertising campaigns.
• Identify and work with advertising partners.
• Email Marketing management: distribute patient communications email (updates, newsletters) [Email Service 

Provider (Aweber) cost is separate]
• Design email collateral consistent with branding.

Website Management
• Work to keep a fast, crawlable, error free and trackable website. If the website is not hosted with Net One 

Click we will work with the development team to execute appropriate actions.
• Analyze keyword data and trends.
• Track traffic and links to support content development.
• Ensure an optimized user experience through website design and interface improvements.
• Optimize website pages, if possible, to increase page speed.

“The foundation of any medical practice and especially an  ObGyn is its reputation. Women most of 
all require access but perceived compassion wrapped in medical expertise is a close second.  This 
reputation was in the past won one patient interaction at a time and built over years in a community. 
Social media has replaced one-to-one relationship building especially in our 18 to 58 patient group. 

Kris Kiler, and Net One Click, have mastered these modern distribution channels and accelerated 
the ability to establish and maintain a practice’s reputation. I have worked closely with Kris and his 
organization over the last 10 years and his expertise is second-to-none. Even more importantly, he 
understands the many nuances  of communication needed to create that secret sauce the separates 
us from our competition.” 

   David Giammittorio, MD
   CEO, The Physician and Midwife Collaborative Practice
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WEBSITE DESIGN / HOSTING
YOUR WEBSITE IS THE HUB OF YOUR DIGITAL MARKETING
Managing your website is critical to success on the Internet. Making sure your practice website is competitive 
and represents the reputation you are working to cultivate is an essential component of any successful marketing 
system. Your website is your most powerful marketing tool.

We have developed hundreds of websites that are custom branded, optimized for search, and ready for business. 
We build websites to produce results.  Your practice website should position you as a leader in your market, 
make it simple for people to learn about your services, provide tools to take the necessary action to make an 
appointment, and integrate with your other marketing efforts.

Website as Brand
The Internet amplifies the need to have a great looking brand. Your initial impression to patients 
can mean all of the difference. Having directions to your office, instructions for booking an 
appointment, contact information and provider profiles help do the heavy lifting.

Website as Referral Tool
Patient referrals are important to your bottom line and your reputation. A well-designed website 
is something people can share with their friends on social media. A great website can factor into 
whether or not a new patient selects you as their provider.

Website as Advertising Platform
In conjunction with other important components of a competent marketing system; such as paid 
advertising, well executed social media, email marketing, or patient education content; your 
website becomes the funnel in which everything flows through.

CAN PATIENTS FIND YOUR PRACTICE ONLINE?
Descriptions of services are no longer enough to draw patients to your website. People want a doctor they can 
feel proud of and content they can share with their social network. We work with you to develop a “lifetime 
content” approach that positions you and your practice as the leader in your industry at the same time you’re 
generating search engine optimized content to improve your SEO ranking. We use principles of direct response 
marketing, search engine optimization, and our experience in building hundreds of websites to build you a 
website that shows up in search engines and produces results.
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WHAT YOU GET WITH YOUR MEDICAL PRACTICE WEBSITE
Net One Click will develop a responsive website that differentiates your medical practice. Our approach is to 
use our defined patient audience profile combined with professional design and messaging that represents 
your unique practice. Patients can access the website on any mobile device and access relevant information 
quickly and easily.

WEBSITE STRATEGY
The website we develop will position 
you as a leader in your market and 
target your specific patient audience.

SEARCH ENGINE OPTIMIZATION
We will optimize your practice’s 
website for search engines based on 
the latest SEO techniques and rules.

FULLY HOSTED
We take care of hosting on an 
optimized system for Wordpress.

MOBILE RESPONSIVE
Your responsive website can be easily 
viewed on any mobile device.

SITE ARCHITECTURE
The website will allow patients to 
access the information they need 
easily and quickly.

KEYWORD RESEARCH
We research your practice’s unique 
keyword set based on your services and 
geographical area.
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ANALYTICS INTEGRATION
On demand visibility and reporting 
of your website performance.

SOCIAL MEDIA INTEGRATION
We make it easy for patients to join 
your preferred social media networks.

GOOGLE MAPS INTEGRATION
Your website will include Google 
maps for your location for more 
accurate directions for patients.

SECURITY & BACKUPS
Your website has 24/7 security 
monitoring, hardened protections for 
bruteforce attacks and daily backups to 
ensure no information is lost.

MARKETING SUPPORT
Unlimited access to our experienced 
marketing team for any website updates, 
new content, or updated graphic design.
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80% of people start their search for 
a new healthcare provider online.“ “

WEBSITE DESIGN & HOSTING
Your Website is the Hub of Your Digital Marketing
Rather than send you a proposal for $5k-$10k, we provide you with everything you 
need for $199 per month. We want you to be a customer for life. It is a hassle to 
reconfigure your website and have to re-explain your needs every few years to a 
different ‘website person.’ Wouldn’t it be less complicated if you were allowed to 
focus on delivering quality care to your patients rather than worry about whether 
your website is doing what it should be doing?

Website Design & Hosting
• Website strategy consultation.
• Fully managed website on our servers.
• Site architecture development (structure of content).
• World-Class SEO Website Design; Optimized structure for search engines
• Mobile Site Design; Optimized for viewing on smart phones & tablets
• Branded Graphic Design; Professional representation of your practice
• Social Media Integration  Easily link up Facebook, Instagram, and Twitter
• Google Analytics Integration Capability  Performance tracking
• Search Engine Optimized Content; Local search keywords
• Google Map; Displays your location & address
• Keyword research for your local market (for SEO).
• Security tools to prevent hacking and malware.
• Weekly backups; reliable disaster recovery plan for website  
• SSL Certificate to maintain the highest integrity of information transfer.
• All content updates (adding new offices, providers, content). You don’t need to learn any new ‘system.’ We do 

everything for you.
• Redesign of website every two years, if needed. 

We’ve been designing websites focused on producing business results for 20 years. 

“At $199 a month, Net One Click exceeds expectations and has saved me thousands of dollars a year 
on my website. We have a professional design and excellent customer support whenever we want to 
change or update the website. Couldn’t be happier.” - Janie Escarcega, Palm Valley Women’s Care
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REPUTATION MANAGEMENT
YOUR REPUTATION IS THE LIFEBLOOD OF YOUR PRACTICE
Did you know that seven out of 10 patients use online reviews as the first step in selecting a doctor? Additional 
research shows if a business has a 1 or 2 star rating, only 14% of people would consider using that business. At 3 
stars, that number jumps to 57%. If you could achieve 4 stars then the number leaps to 94%. Your star rating on review 
websites like Yelp, Facebook, and Google are becoming the single indicator on whether or not you get new patients.

Patient Promoter was developed out of the frustration medical practices have dealing with Yelp. The patient 
experience starts before they ever get to the practice. The data shows that consumers are researching, gathering, 
analyzing and taking action based upon these online reviews. The only patients who typically leave reviews on their 
own have had a negative experience and it’s uncomfortable to have the staff asking patients for reviews. So what do 
you do? We’ve used the Net Promoter Score question — a proven metric used by leading brands around the world 
to measure satisfaction — as a way to filter patients through a process. In addition to generating 5-star reviews for 
your practice we can provide valuable information about the health of your practice and organized feedback direct 
from patients so you can take action.

Reputation Management as Advertising
Your online reviews are an initial presentation to your future patients on what they can expect. 
Positive reviews are better than paid advertising because they are generated by real people and 
seen as more authentic. This type of word-of-mouth advertising is invaluable to a competent 
strategic marketing system.

Reputation Management as Key Performance Indicator
The core component of our system, the Net Promoter Score question, has been widely adopted 
with more than two thirds of Fortune 1000 companies using the metric. The score provides a 
barometer of your culture; the practice’s approach to delivering a high-quality patient experience. 
A single score that, when combined with patient feedback, has immediate application to 
diagnosing how well you are doing at serving your patients.

Reputation Management as Practice Development
This same study also shows that “an alarming 81% of consumers are unsatisfied with their 
healthcare experience, and the happiest consumers are those who interact with the system the 
least.” Uncovering areas for service and process improvement starts with listening to your patients. 
Do your interactions with your patients reflect your values, mission, and reputation? Start by 
asking your patients.
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STANDARDIZED PROCESS
Patient Promoter uses a standardized 
process for continuity with every patient.

LOYALTY MEASUREMENT
Net Promoter Score® is used by 
Fortune 500 companies worldwide to 
measure customer experience.

GENERATE 5-STAR REVIEWS
Proactively manage your
practice’s reputation.

UNLIMITED RESPONSES
All accounts included unlimited 
responses.

CAPTURE FEEDBACK
Learn from your patient’s 
experience.

UNLIMITED SUPPORT
We’re here when you need help or have 
questions.

LET US HELP YOU SLEEP AT NIGHT
Patient Promoter is a proven results-driven solution designed for healthcare practices to gain a competitive 
advantage in their local markets and provide practice intelligence for increased patient satisfaction. We help you 
sleep at night by taking care of what is most often ignored—measuring patient satisfaction and improving your 
online reputation.
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ALERT SYSTEM
Alert system allows you to monitor 
and follow-up with the most urgent 
patient issues.

DASHBOARD
Quick dashboard gives you important 
details at your fingertips.

REPORTING SYSTEM
Simple reporting system allows you 
to review feedback and NPS scores.

CONCIERGE SERVICE
We’ll make sure your imports are 
performed correctly.

Patient Promoter is available on 
the Athenahealth Marketplace.
Athenahealth customers receive 
a 50% monthly discount 
ONLY $99/MONTH
(up to 5 locations)

ALL MARKETING CLIENTS GET 
PATIENT PROMOTER FREE!
($99 VALUE)
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THE PATIENT EXPERIENCE STARTS BEFORE THEY EVER GET TO YOUR PRACTICE
Patients are making decisions about your practice through review sites like Yelp, social media sites like Facebook, 
and basic keyword searches on Google. Your online reputation is too important to leave to chance. We have 
developed a proprietary system that uses industry leading metrics to measure your patient experience, generate 
real 5-star reviews on the sites that matter, and provide real-time reporting for aligning your practice around 
patient satisfaction.
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USING A SINGLE QUESTION FOR POWERFUL RESULTS
The patient experience starts before they ever get to the practice. The data shows that consumers are researching, 
gathering, analyzing and taking action based upon these online reviews. But we can’t ask everyone to leave you a review 
because we would have no idea whether people would be leaving a positive or negative review. What if we could contact 
the patient after the appointment and ask a simple question that would help navigate the positive reviews online? This is 
the basis of our developing the Patient Promoter™ system.
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CASE STUDY
5 OFFICE / OB-GYN
Objective: Influence satisfied patients to visit social media platforms and post 
5-star reviews for practice.

HOW CAN WE ENSURE OUR PATIENTS WILL REFER US TO FRIENDS AND FAMILY?

Patient Referrals Matter...

“Americans report that they would trust word-of-mouth and personal recommendations from doctors far more 
than provider quality data coming from the government or third parties.  In fact, six in 10 Americans say they 
would trust quality ratings of doctors or other healthcare providers they receive from friends or family members.” 
[Finding Quality Doctors: How Americans Evaluate Provider Quality in the United States, 2014] 

Yelp and the power of patient’s reviews are too 
powerful to ignore.
Knowing that 84% of patients trust word-of-mouth 
and personal recommendations (social reviews) it’s 
too important to leave to chance. Star rating on review 
websites like Yelp, Facebook, and Google are becoming 
the single indicator on whether or not we get new 
businesss. We had to find a solution.

We did the math. Research has shown that if a business 
has a 1 star rating only 6% of people would consider 
using that business. At  2 stars, that number jumps to 14% 
and at 3 stars, that number jumps to 57%. If we could 
achieve 4 stars then the number leaps to 94%.
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CASE STUDY: 5 OFFICE / OB-GYN
Results / 9-Month Period

9-MONTH PERIOD PRIOR TO STARTING PATIENT PROMOTER SYSTEM

1-Star 
reviewS

2-Star 
revieS

3-Star 
reviewS

4-Star 
reviewS

5-Star 
reviewS

Total 
Reviews

Jan-15  1 1

Feb-15  1  1 2

Mar-15

Apr-15  1  1  1 3

May-15  1  1 2

Jun-15  1 1

Jul-15  1 1

Aug-15  1  2 3

Sep-15  2 2

 7  3  2  1  2  15 

STARTED PATIENT PROMOTER SYSTEM OCTOBER 1, 2015

1-Star 
reviewS

2-Star 
revieS

3-Star 
reviewS

4-Star 
reviewS

5-Star 
reviewS

Total 
Reviews

Oct-15  3  1  1  3 8

Nov-15  1  1  3 5

Dec-15  3  1  1  2 7

Jan-16  2 2

Feb-16  1  1 1

Mar-16  3 3

Apr-16  4 4

May-16  1  1  1  2 5

Jun-16*  4 4

 8  3  1  4  24  40 

Growth 14% 0% -50% 300% 1100% 167%

*Data from June taken on June 13, 2016.

Key Results*
• We grew number of 5-star reviews 

on Yelp by 1100%. We went from 
2 reviews in a 9 month period to 
generating 24 new 5-star reviews.

• Opportunity cost of not doing 
anything would have lowered our 
Yelp rating from 3-stars to 2.5 stars 
significantly reducing the number 
of people who might consider 
using the practice.

Before Patient Promoter™

After Patient Promoter™

2
5-Star 

Reviews

24
5-Star 

Reviews

25

15

10

5

0
Growth Over Period

1100%
GROWTH!

2019 Update: Patient Promoter has generated 506 5-Star reviews
for Client on Yelp, Facebook, and Google through October 2019.

*The case study presented here is applicable to the client depicted. Results will vary and may not be representative of the 
experience of other clients. Exact results and experience will be unique and individual to each client.
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80% of people start their search for 
a new healthcare provider online.“ “

REPUTATION MANAGEMENT
Generating Reviews Has Never Been Easier
How do you decide who to ask to leave a review? We can’t ask everyone to leave 
a review because we would have no idea whether people would be leaving 
a positive or negative review. What if we could contact the patient after the 
appointment and ask a simple question that would help generate the positive 
reviews online automatically?

Patient Promoter is an automated system designed for medical practices to generate 5-Star patient reviews. The system 
helps preempt negative reviews by asking patients “How could we have done better” and targets only those patients 
who are likely to provide a 5-star review.

Use Your Patient Experience Feedback to Make Smarter Decisions
Patient Promoter feedback reports can provide the guideposts and signals on the pathway for your success directly from 
the people that matter most—your patients! Healthcare has become a turnstile that expect people to act like robots in a 
mechanical system. It doesn’t take much to turn your practice toward the patient and focus on their needs. It starts with 
Patient Promoter.

• Identify and prioritize voiced needs and wants from the patients
• Empower the entire practice to start thinking about the patient journey
• Weave a patient-centric focus into the fabric of your practice

Reputation Management
• Analytics dashboard to track NPS score and response data.
• Yelp Profile Optimization; Claiming and managing practice Yelp page
• Measure Patient Experience; Using Worldwide Standard Net Promoter Score question
• Improve Practice Reputation; Development of 5-Star reviews on social review websites including Yelp, Facebook, 

and Google,
• Capture Patient Feedback; Identify and prioritize voiced needs and wants from the patients and provide that 

feedback back to the practice and providers. 
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“The foundation of any medical practice and especially an  ObGyn is its reputation. Women most of all require access 
but perceived compassion wrapped in medical expertise is a close second.  This reputation was in the past won one 
patient interaction at a time and built over years in a community. Social media has replaced one-to-one relationship 
building especially in our 18 to 58 patient group. 

Kris Kiler, and Net One Click, have mastered these modern distribution channels and accelerated the ability to 
establish and maintain a practice’s reputation. I have worked closely with Kris and his organization over the last 10 years 
and his expertise is second-to-none. Even more importantly, he understands the many nuances  of communication 
needed to create that secret sauce the separates us from our competition.”
   David Giammittorio, MD 
   CEO, The Physician and Midwife Collaborative Practice

“At $199 a month, Net One Click exceeds expectations and has saved me thousands of dollars a year on my website. 
We have a professional design and excellent customer support whenever we want to change or update the website. 
Couldn’t be happier.”
    Janie Escarcega, Palm Valley Women’s Care

“Kris brings you the best of both worlds. He’s able to integrate all your social media and internet marketing, your email 
campaigns, integrate all that with your website on an ongoing basis so that you continue to grow your business. You 
need a company like NetOneClick to take care of your website, advise you on what’s best for it, at the same time 
able to optimize it for SEO and for the user’s usability of it. Because you want to make sure it’s easy for your potential 
customers to navigate your site. I can tell from our bottom line that things are getting better and better each and every 
single month.”
    Manny Oliverez, Capture Medical Billing

“Did a great job upgrading the image for Workbench Software. He is creative, easy to work with, and delivers. I 
recommend his services.”
    Patrick Harris, Workbench Software LLC

“My income more than doubled in one year while working with Kris! The website he helped me create, his hard work 
managing the production of my product, and his overall strategic thinking had an enormous impact on my growth.”
    Dr. Michelle Finkel, Insider Medical Admissions

“Kris gets it done – on time and with energy. On some projects, he seems to be able to read my mind in terms of what 
I’m looking in an outcome. Beyond the project specifically, he is a guy you’ll want to work with – personable, interested 
and enthusiastic about what you’re facing as an executive.”

— Brad Cooper, MSPT, ATC, Chief Wellness Officer, US Corporate Wellness, Inc.

“I’ve been working with Kris for the last 6 months as he helps me reposition my consulting practice. His insight, advice, 
and experience have been of immense benefit, saving me a ton of time and wasted effort.”
    Scott Campbell, Blue Dot Strategy

“It is hard to find good people that will listen to exactly what you are looking for. Went over and beyond listening by 
understanding my goals and implementing that into the work. Very easy to deal with, very responsive and a true 
professional. I would recommend to anyone! Thanks.”
    Shawn Reilly, Reality Technology Solutions

WHAT CLIENTS ARE SAYING
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MARKETING INVESTMENT
CONSIDERING RETURN ON INVESTMENT
When considering your marketing investment it is important to consider the return on the investment. One quick 
and easy way to analyze your marketing efforts is to look at average lifetime value (ALV) of a patient and patient 
aquisition cost (PAC).

Average Lifetime Value of a Patient

v × n × y = ~ALV

• Average value of each patient appointment (v)
• Average number of appointments a patient has per year (n)
• Average number of years they visit the practice (y)
For example, if your average patient makes 4 appointments per year, worth $100 each and stays with your practice for 
an average of four (4) years. The average lifetime value of your patient would be 4 x $100 x 4, or $1,600. If you run a 
practice that has varying segments of patients, some staying with the practice longer depending on the services you 
provide it may help to segment patients into smaller groups to more precisely estimate their ALV. 

Patient Acquisition Cost

e / p = PAC

• Total annual marketing expenses (e)
• Number of new patients generated from marketing program annually (p)
Patient aquisition cost (PAC) and average lifetime value (ALV) are two important data  points to consider when deciding 
on your marketing budget.

For example:

Patient Aquisition

Total Marketing Expenses $53,796
Number of New Patients (25 per month) 300

Patient Aquisition Cost $179.32

Lifetime Value of Patient (using ex from above)
 $1,600
Expected Revenue from New Patients 
New Patients x Lifetime Value $480,000
Annual Expenses -$53,796

Expected Net ROI from Annual Investment $426,204 

Monthly Marketing Expenses

Marketing Agency $1,599.00
Website Hosting $199.00
Content Development $85.00
Facebook Advertising $500.00
Yelp Advertising $600.00
Google Advertising $1,500.00

Monthly Expenses $4,483.00

Annual Expenses $53,796.00

Note: This example is not meant to promise specific results of any kind or put your practice in a box. The numbers 
used are only for example purposes. Results will be unique and individual to each practice. This exercise is to begin a 
conversation about your marketing investment and looking at that investment as a strategic decision to increase new 
patients and build a longterm program of patient engagement for your practice. There are other models for determining 
lifetime value of patients but the purpose is the same; to think strategically about your marketing investment.
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